Date:01/11/2023

Principal

Shri Guru Govindsinghji College (I3.1.),

Malegaon Road, Nanded.

Subject: Consent for the Organization of Certificate Course in

Advertising and Media Management

Respected Sir,

With the above mentioned subject, 1, Mr., Amol Dhule on behall of the
Department of Mass Communication And Journalism, hereby, feels glad to
convey vou that we are planning to organize Certificate Course in Advertising

and Media Management for all the interested students of our institution.

The course will be conducted from 01/12/2023 to 31/12/2023. 1 request you 1o

permit us for the successful organization of the course.

Yours Truly

N ks

ir. Amol Dhule

U 4.

Principal

Shri Gury Govindsinghji Collega (B.1)
Malegron Road, Manded,
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NOTICE

CERTIFICATE COURSE IN ADVERTISING AND MEDIA
MANAGEMENT

All the students of the college are hereby informed that Department of Mass
Communication And Journalism is organizing Certificate Course in
Professional Skills. The course will be conducted from 12/12/2023 to
31/12/2023.The students will get a very good opportunity to learn new ideas

and aspects on Prolessional Skills.

All the interested students are informed to kindly enroll their candidature (o

Mr.AmolDhule before 2041 1/2023.

Principal

ﬂ Dr. Vikas Kadam
\Gad®

—principal
Shri Guru Govindsingh]i College (8.1}
tategasn Road, Hamded.
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Shri Guru Govindsinghji College (13..0.). Malegaon Road, Nanded.

CERTIFICATE COURSE IN ADVERTISING AND MEDIA

MANAGENMENT

Innugural Session

Introduction and Welcome ML VPN VIKAS KATIAM
[ntroduction of the ouest CMILAMOL DEEPARKRAC DHLULLE
Key Speaker DL LI VINAY A K SHITMNDIE
President P DRVIKAS LIMBAJ KADAM
Comparing CMEL SANIAY PUNDALIKRADO NARWALRE
Vote ol thanks P DR, VILAS DHAWALLE
Yenue - MASS COMMUNICATION AND JOURNALISM
Yo 1.
I Dl O o N
Principal

Shri Guri Govindsinghji College (5.1
Malagaen Road, Nandad,
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Shri Guru Govindsinghji College (B3..0.), Malegaon Road, Nanded.

CERTIFICATE COURSE IN ADVERTISING AND MEDIA

MANAGEMENT

Aims of the Certificate Course in Advertising and Media Management

I. Comprehensive Understanding: To provide students with a thorough understanding
of the principles. strategics. and practices invalved in advertising and media
manpgement,

2. Practical Skill Development: To equip students with the practical skills necded ta
create, implement, and moanage elTective advertising campaigns across various medin
platforms.

3. Industey Preparedness: To prepare students for careers in the ndvertising and media
industrics by imparting knowledge of current trends, 1ools, and technologics.

4. Creative and Steategic Thinking: To foster creative thinking and strategic decision-
making in the development and management ol advertising initiatives,

3. Ethieal Awnreness: 1o instill a strong sense of ethics and socinl responsibility in
advertising proctices.

Ohbjectives of the Certificate Course in Advertising and Media Management

. Knowledze Acquisition: Students will gain an in-depth understanding ol advertising
concepts, including bromding, media plunning. audicnee analvsis, and cantem
creation.

2. Skill Application: Studems will learn w apply adverising theories and models 10
real-world secnarios. developing campaigns thal are both ereative and strotegically
sound.

3. Technological Proficieney: Swudents will become prolicient in using modern
advertising tools and media management technologies to optimize campaign
effectiveness,

4. Critical Analyvsis: Students will develop the ability o critically analyee ndvertising

campaizns, understanding what malkes them successiul or unsuceessil

Commumnication Mastery: Stedents will enhance their communication skills,

enabling them to effectively convey ideas nnd simitepies o clicnis, tenm members, and

stakeholders.

6. Ethical Proactice: Students will be able to identily and navigate cthical dilenmumas in
advertising, ensuring that their campaigns adhere 1o industry standards and societal
expectations.

7. Carcer Readiness: By the end ol the course, students will be well-prepared o enter
the advertising ond media Oelds. with the koowledze and skills necessary to excel in

their careers., OQ
S

Principal
Shri Guru Govindsinghji College (B.1)
Malegaon Road, Nanded,

L
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Shri Guru Govindsinghji College (B.J.), Malegaon Road, Nanded.

CERTIFICATE COURSE IN ADVERTISING AND MEDIA

MANAGEMENT

Evaluation / Assessment method:

1. Exam 40 Muarks

2. Project Notebook ¢ 30 Marks

3. Scminar 005 Marks
Total Marks R

Grade Syvstenu

65—-75 0

60— 64 A
55 60 B3
50—54 :C

- ——
Principal

Shri Guru Bavindsinghji College 5.1}
Malegaon Road, Manded.
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Shri Gura Govindsinghji College (B.J.), Malegaon Road, Nanded.

CERTIFICATE COURSE IN ADVERTISING AND MEDIA

MANAGEMENT

Time Table

T S— r —— - T Tem—— - — i = ——— — — - - —- - —I-
- ] . |
! :; Date | Time Mame of the Teacher Tapic
' 1 December [[10:00 AM|l., Gverview of Advertising and Media |
1 2024 J-_I:UU e (™M Amal Dhule Management ) =
£ 2 December |I{}:[l|i'l AN [[Mr. Sanjay Evolution of Advertising! Historical |
7 2024 |- 108 PM Pundalikraw MNarwide Perspective . R Il
. |3 December [10:00 AM Mr. Ravindersingh  |[Understanding the Advertising
;| 2024 = 1:00 PM [[Davindersingh Maodi Industry — _ i
| 4 December |00 AM . Media Planning! Basics and
3 o249 |- 1:00 PM -hir-.-:"uﬂﬂl ”_hl_'l" Importunce - ==
’ 5 December |[10:00 AM My, Sanjay R G
s i ‘¢ Research and Analysis
E 2024 - 100 PM |[Pundalikrao Narwade |n“dmm'i" Iresearci f" e i
r n - - e = |
& December || 10000 AR |[Mr Ravindersingh gk ST |
J 2024 - 1:00 PM [[Davindersingh Modi Granding and Advertising =
., [|7 December [10:00 AM T e TR |
7 204 - 1200 PM M. Amol l]llulq.. Ii;llm.:- in .-"A.d'n.rlle:m}_, ) |
I 8 December | 10:00 AM [Mr. Sanjuy ' 3 s ;
: TRneekid L : i iertieine Strateeies: |
. Y - 1:00 PM |Pundalikrao Narwade [[P€YEI0PINE ATVITRG FHHOR |
9 December ||10:00 AM [Mr. Ravindersingh e e . .
i 2 : ; criiE C i |
? Ja02a |- 1:00 PM [Davindersingh Modi _[[PSTEMNE 40 sdcrjisipgtanmn
. T e —————
: o 100 AM ; Budgeting Tor Advertising
10 |[December |17 0 ay [MF Amol Dhule Cn gl
~ |j20z4 | ] - |
—¥ i — —
; 10:00 AM |[Mr. Sanjay = ) e iR
11 Eﬂi:;:‘:mbcr - 1:00 PM lIPundatikrao Narwade Cralting the Adverising Messape
3 — = _-. . 7 Cr—
2 |l“_|‘_- b 10:00 AM |[Mr, Ravindersingh Digital Advertising: Techniques and |
. (= SRR - 100 PM [Davindersingh Modi |[Trends [
__||2024 = ¥ = |
i3 {F . " P — Lk b '
13 [[December ”:ﬂ?’ f’.‘hh: !MI'. Amol Dhule itr:_:;:ilml‘“h"““b e b |
2024 roe _| o TinE .
- l _ _ I— :
L 10:00 AM |Mr. Sanjay Integrated Marketing
14 ||Decembuer i .
2024 i 1200 P8 ||Pundalikrao Narwade  |[Communications (IMC)

%, % /A

Principal
Shri Guru Govindsinghji College (B.1)
Malegaon Road, Manded.
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Date " Time Mame of the Teucher Fapic
P —— — ...'.——_._ — = = = ———
|
: 000 AN (M. H.mmdn..rwlbh
I_ ¥, 3 W " i
i ﬂ';‘;—:l'l'lbcr - 100 PM [[Davindersingh Maodi Medin Buying snd Negotiation I
— - | o — e ——— ————— b — ——— S _ .I
" o 110:00 AM o - : —
v ||December L-00 pMm (M Amol Dhule Media scheduling and Optimization |
| 2024 i _| ' o T _
R & I o omtan N o ]
{ i 1000 AM |IMr. Sanjay i i iy !
I -rL;-'.i::mh” 2 1:00 PM [|Pundalikroo Marsade Livaluating Advertising Effectiyeness)
18 I ] : e s e ) 1
18 lDecember 10:00 AM ||Mr. Ravindersingh Media Analytics Tools and
2024 - 100 PM |[Davindersingh Modi - [Technigues
i- i]i} —_ - e — = ==
14 [December _“: l&?' 'r"m M. Amol [hole Crisis Manggement in Advertising |
""U"‘Jl- ! |
= — =y — —pr— — e ——— — ___-if
| ._1.'r ik : |
i 1000 AR M, Sanjay Repulatory Framework for
L - .
2 !ﬂD{;:;,:mht.r = 100 PM |]I’undul'|l~;rnn Narwade ||Advertising
e Al - — s m——
-
21 Bmehm_ 100 AM [IMr. Ravindersingh Cilobal Trends in Advertising and
5024 - 100 PM | Davindersingh Maodil [Media Manapementl _!
5 10:00 AM e ——
s ’ : . ractical Workshop: Developing a
s E{ff_':'“b” - 1:00 PM |[MF+ Amel Dhule Real-lite Advertising Campuign
i R e — .
- e —)
23 Ciroup Dhcub-,mn Current
J 00 AM Mr. Sanjay =
3 ] & - -
23 (December || 0 b lPundalikrao Narwade Challenges in Advertising and Mediay
(2024 ) MHIIEELH'I!:I'!I |
i e ® - m :I
) 24 10:00 AM |[Mr. Ravindersingh Case E.l.mllj. .n'\ﬁalu..ﬁ L essons from |
M ||[December 1:00 PM |[Davindersingh Modi Cilobal Advertising Failures and
2024 ; : avindersing & paledl .'-}uut.:l:'a.-;l.:h
25 oo o .
bt 10:00 AM |I.ndus:n Ciuest Lecture: Insights
a5 . | |
g £}§_f:|nhf.r - 100 1P Mr. Amal Phule o Advertising Professionals [
M — —_— = — — - — e — —
6 :IE'}(::cm“h;: FO:00 AM ||Mr, Sanjay Project Work: Modia Plunning and II
= S04 e 100 PM [Pundalikeoo Marwade ]Hlmltb} Development |
—-r__ i o — — - = e —
37 ‘[J_'; e ilu:m: AM (M IL1~.|nd::r~.mEh Presentation of Croup Projecis:
= “0:4 100 PM ||Davindersingh Modi - [[Advertising Campaign Proposals (
= = o Sm—— —_— - T —— - _ = I!
2R ; < ; v |
28 |December || 1100 i [Mr- Amol Dhule .':_'*'*dh“;‘;" i Byalusting
! 2024 ca &= roip Projects :

Vo 4. J4

Shri Guru Govindsinghji College (B.1)
Malegaon Road, Nanded.
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o e i o N B
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Shri Guru Govindsinghji College (B.J).), Malegaon Road, Nanded.

Certificate Course in Advertising and Media Management: Syllabus

Week ©: Introduction to Advertising and Media Management

«  Day L: (1 Dec 2024)
o Dverview of Advertising and Medio Management
Tmpaortance ol Advertising in Modern Business
= The Role of Media in Advertising
«  Dhay 2: (2 Dec 2024)
= Ewvolution of Advertising: Historical Perspective
= Key Advertising Theories and Maodels
» Dy 3: (3 Dee 2024)
Understanding the Advertising Industry
= The Advertising Deosystem: Awencies, Clients, and Media
= Doy d: (4 Dec 2024)
Media Planning: Basics and Imporance
= Types of Media: Traditional vs, [2igitl
= Day 5: (8 Dec 2024)
=  Audience Research and Analysis
oo Consumer Bohavior and Advertising
= Duy 6z (6 Dec 2024)
= Branding and Advertising
= The Creative Process in Advertising
o IDvay 7: (7 Dec 2024)
= Ethies in Advertising
o Case Stidies on Ethical Dilemmas in Advertising

Week 2: Advertising Strategies and Campaigns

Dy 8: (8 Dec 2024)
= Developing Advertising Strategies
Seiting Ohjectives and Goals
= Day 9: (9 Dec 2024)
o Dresipning an Advertising Campaign
= Selecting Media Channcls
e Dy 10: (10 Dec 2024)
e Buodgeting lor Advertising Campaigns
e Cost-EiTective Advertising Solutions
= Day 11: (11 Dee 2024)
o Crafting the Advertising Muessage
o Importance of Visoal and Verbal Communication
=  Day 12: (12 Dee 2024)
= Zigial Advertising; Techniques and Trends
Social Media Advertising
s Day 13: (13 Dec 2024)
o Coment Marketing and Native Advertising

o2 A

Priricipal
Shri Guru Govindsinghji Collzge (8.1)
Malegaon Road, Nanded.
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The Role of Influencers in Advertising
= Day 1d4: (14 Dec 2024)
o Integrated Marketing Communications (MO
Case Swdies of Successful Campaigns

Week 3: Media Management and Evaluation

= Day 15: (158 Dee 2024)
= Media Buying ond Negotintion
Lindersianding Media Metrics and K115
= Day 16: (16 Dec 2024)
Media Scheduling and Optimization
2 Cross-Media Strotegics
= Day 17: (17 Dec 2024)
Evaluating Advertising Eilcctivencss
= Pre-testing and Post-testing Methods
= Iay 18: (I8 Idec 2024)
= Moedia Analytics Tools and Technigues
Tracking and Measuring ROL in Advertising
= Day 19: (19 Dec 2024)
o Crisis Management in Advertising
Managing Negative Poblicity and Boacklash
= Day 20: (20 Dee 2(024)
Regulamory Framework 1or Advertising
Understanding Legal |ssucs and Complionee
s Day 21: (21 Dee 2024)
o Glabal Trends in Advertising and Media Management
o Future of Advertising: Al and Automation

Week 4: Practical Application and Project Work

+ Dy 22: (22 Dec 2024)
Practical Waorkshop: Developing o Real-life Advertisineg Campaign

= Dy 23: (23 Dee 2024)

o Group Discussion: Current Challenges in Advertising and Media Management
=  [ray 241 (24 Dec 2024)

o Case Study Analvsis: Lessons from Global Advertising Failures and Successes
« [kav I5: (25 Dec 2024)

o Industry Guest Lecture: Insights fom Adventising Professionals
= v 203 (20 Lyec 2024)

o Project Work: Media Planning and Sitrategy Develapment
o [Dav 27: (27 Dee 2024)

o Presentation of Group Projecis: Advertising Campaign Proposals
« Day 28: (28 Dec 2024)

o Feedbock and Review: Evaluating Group Projects
e Dy 29: (29 Dec 2024)

o FExam Preparation; Key Concepts and Revision
«  Day 30: (30 Dee 2024)

o Final Assessment: Weitlen Exam and Project Evaluation
o Closing Ceremony and Certificate Distribution %

) Princlpal
Shri Gury ﬁuvfndslnghjirallegu {8.4)
Malegann Roas, Nanded,
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Shri Guru Govindsinghji College (B.J.), Malegaon Roud, Nanded.

CERTIFICATE COURSE IN ADVERTISING AND MEDIA

MANAGEMENT
Question Paper Marks : 40

Descriptive Question Section (40 Marks)

= Certificate Course in Advertising and Media Management:

« Duestion 1:

= Explain the role of media planning in the sncecess of an adverlising campaign.
B o eiwer, discss the frppsebidennaee of sl xedeetion, sehecfnling, oo bucloefing
Pravicle q_-xr;mﬂhl_-; tor it nstrote Do effective nedlia pf’unn:'n;.; ety enhanee the recch
and inipact of an advertiving campaian,

= Ouestion 2:

= Discuss the ethical considerations in advertising.
Evalnare the ofiallenges foced e oofverifsees i nieidataining ertfeicend seenmnetorrls
rencfieedivng espnes reloned o fendhifide s, socfol pespensdhifine el e pravieen el ol
grenteler and ewltural stereotvpes, Suggest ways i which advertivers can aphnld eilueal
Jrractieex i phieie Connipenisns.

« Question 3:

= Analyze the impaet of digital media on traditional adyvertising models.
Evamine haw the rive af digitead pletforms o teenformed the advertisong landicape
Clampare ot colieast digeftet] eredverrining vl teadditfonred mredioa, focnsing an efteanzes
irr constme s hedanvior, fargesing coprabefivies, amd he meosieenrend of aovecioing
e ffechivene s,
Question 4;

s« Describe the process of creating an integrated marketing communications (IMC)
camprign,
Cheeline the vieps fmvedved in developing an INC connpeain. froe indtic researcl and
sirciteszy farmdation to the execution and evaluation of the ceanpeizn. Divenss the
ccdverntatses of wxdene ol SN cpspraaeds o foeden s con ey imeddion el .

Shri Guru Govindsinghji College (B.1)
Malegaon Road, Nanded.
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Shri Guru Govindsinghji College (13.).), Malegaon Road, Nanded.

CERTIFICATE COURSE IN ADVERTISING AND MEDIA

MANAGEMENT
Project Book Marks: 30

Project Book Topics (30 Marks)
Project Book Topics

I. Designing an Advertising Campaign for o New Product Launch
= Develop a comprehensive advertising campaign for a hypothetical new
product. Include campaign objectives, larget audience analysis. media
planning. creative strategy, budget allocation. and cx pected ouleomes.
Case Study Annlysis: Succeessful Advertising Campaigns
. Seleet und analyze two successiul advertising campaigns from dilferent
indusiries. Discuss the strategics used, media choices, target audience
cngagement, and the overall impact of these campaigns on brand growih.
3. The Role of Social Media in Modern Advertising
o Explore how social media platfonms arc being used by brands 1o connect with
their audiences. Analyze the effectiveness of various social media advertising
strotegies, such as influencer marketing. paid ads, and content marketing,
4. Ethical Advertising: Challenges and Saolutions
o Investigate the ethical challenges laced by advertisers today. Focus on issues
like misleading advertisements. cultural sensitivity, and the portrayal of
gender. Propose selutions Tor maimaining cthical standards in advertising
practices.
. The Evolution of Advertising: From Print 1o Digital
& Trace the evolution of advertising trom traditional print media 1o the digial
age. Discuss how advertising strategics have changed over time, with a loous
on technological advancements and shills in consumer hehavior.
6. Consumer Behavior and Advertising: A Research Study
= Conduect a research study on consumer behavior in response Lo advertising,
Choose a specilic demographic and analyze how different types ol advertising
{e.g.. digital, television, print) influence their purchasing decisions.
7. Creating a Brand ldentity through Advertising
o Develop a project that locuses on building a strong brand identity using
advertising, Discuss the rale of brand messaging. visual elements. and
consistent communication aeross different media platforms,
%, Advertising in the Glohal Market: Challenges and Opportunities
o Explore the challenges and opportunitics of pdyertising in the plobal market.
Focus an cultural difTerences, language barriers, and the need For localized
content, Provide examples of global brands that have successfully navigated
these challenges.
9. Impact of Advertising on Consumer Perception: A Comparative Study

Y% 4

————-_____q

Principal
Shri Guru Govindsinghji College (8.4
Malegaon Road, Nanded.
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Conduct a comporative study on the impael of advertising on consumer
perception of two competing hrands, Analyze how advertising shapes
consumer attitudes and brand loyalty,
10, Measuring Advertising Effectiveness: Tools and Techniques
o Investigate the various tools and techniques used 1o measure the effectiveness
of ndvertising campaigns, Discuss the importance ol metrics such as ROLL
brand recall, and customer engagement in evaluating campaign success,

shri Guru Bovindsinghji College 8.1
Malegaon Road, Handed.
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Shri Guru Govindsinghji College (B.).), Malegaon Road, Nanded.

CERTIFICATE COURSE IN ADVERTISING AND MEDIA

MANAGEMENT
Seminar Marks: 05

Seminar Topics (S Marks)
Seminar Topics

I, The Power of Storytelling in Advertising
Discuss how brands vse storyvielling o ereate emational connections with their
audiences and the impact of narrative-driven campaigns on consumer
behavior,
The Rise of InMuencer Marketing
Explore the growing trend of influencer marketing, its effectiveness compared
1o traditional advertising methods, and the challenges associated with
managing influencer partnerships,
1, Behavioral Targeting in Digital Advertising
Examine how advertisers use consumer data 1o target ads more effectively, the
ethical implications of behavioral targeting, and its impact on ad
personalization.
4. Sustainability in Advertising
Analvee how brands are incorporating sustainability into their advertising
stratesics. including green marketing. and the role of advertising in promoting
envirommenial awareness,
5. Trends in Video Advertising
Investigate the latest trends in video advertising, including the rise of shon-
form content, the use of video on social media platfonms, and the eltectiveness

ol video ads in engaging sudiences, (ﬁ.

Principal
Shri Guru Govindsinghji College (B.))
talegacn Road, Nanded.
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Shri Guru Govindsinghji College (B.J.), Malegaon Road, Nanded.

CERTIFICATE COURSE IN ADVERTISING AND MEDIA

MANAGEMENT

List of students enrolled for the Certificate Course.

Sr. No. Name of the Student Class

1 BHISE GUNRTNA AMRATRAQ BAMC) 15
2 CHAVHAN MONIKA SUDHAKAR BAMCI] 157
3 DOKHALE SUNIL RAJARAM BAMCIJ 157
a WAYWALE SAKSHI DEVIDAS BAMCJ 157 |
5 | RAYGHOL PORNIMA NAMDEV BAMC] 2ND
6 SAWATE BHARATRATNA DILIP BAMC] 2NP
7 WAVDHANE MAROTI SUBHASH BAMCJ 2NP
8 DESHMUKH VAISHNAVI GOVINDRAO BAMC] 2NP
9 INGOLE AKASH PRABHAKAR BAMCJ 2MD
10 PATHAN DANISH FAIUULLA KHAN BAMCJ 3RP
11 SURYAWANSHI SARIEA KERBA BAMC) 37P

= 12 HANUMANTE SATISH PRABHAKAR BAMC] 3P
13 KAMBLE VISHAKHA DEORAO BAMCJ 3RP
14 RATHOD PUNDLIK INDAL BIMS

15 YADULWAD RAMAKANTA GANGARAM BIMS
16 GOLHER SACHIN BABURAO BIMS
17 JOGDAND RAVI MOKINDRAD BIMS
1R SURYAWANSHI VIDHYA LAXMAN MJIMS 157
19 JONDHALE GAJANAN VISHWANATH MIMS 157
20 JADHAV NIKHIL ASHOK MIMS 157
21 DHUTADE SHITAL PRAKASH MIMS 157
=5 BHUTALE VARSHA ARYABHANU MJIMS 157
23 WAGHMARE SAINATH THARATL MIMS 2NP
24 SONKAMBLE DIPAK BHUJANG MIMS 2ND
25 CHOUDANTE HANSRAJ DEVRAOD MIMS 2ND

26 BHISE MOTI BHAGWAN MIMS 28D
27 SURYA NITIN NAGORAO MIMS 28D

Al

Principal
Shri Guru Bovindsinghji Collega (B.1)
Malegaon Road, Nandad.
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Shri Guru Govindsinghji College (B.J.), Malegaon Road, Nanded.

CERTIFICATE COURSE IN ADVERTISING AND MEDIA MANAGEMENT

Attendance
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Shri Guru Govindsinghji College (B.J.), Malegaon Road, Nanded.

CERTIFICATE COURSE IN ADVERTISING AND MEDIA
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MANAGEMENT

(4]

List of top five students of the Certificate Course:

1. JONDHALE GAJANAN VISHWANATH - MI(MS) 157
2. BHISE MOTI BHAGWAN - MI(MS) 2NP

3. SURYA NITIN NAGORAO - MI(MS) 2NP

4. YADULWAD RAMAKANTA GANGARAM - BIMS

5. WAYWALE SAKSHI DEVIDAS - BA(MCJ) 157

Fﬁé')/é‘}"

Course Coordinator

MascB

Principal
Shiri Guru Govindsinghji College (8.1
Malegaon Road, Manded.
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| Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)

Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA(MC). NET. PGDEM&FP]
Waebsite:www.sggs org inCell No.: 9325365666 E-mall: kdm vks@amail.com

Certificate of Completion

This is to certify that
CHOUDANTE HANSRA|] DEVRAO
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including

technical fundamentals, visual storytelling, ethics, and fieldwork, equipping the student with the
skills and knowledge necessary for a caresr in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 34 /40
Project Book: 24/30
Seminar Topics: 4/5

We commend them on their accomplishment and extend congratulations to them for thelr ‘best
wishes' Tor what lles ahead.

Course Coordinator Principal

MR. AMOL DEEPAKRAO DHULE DR VIKAS LIMBA]I KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.

(Affiliated to Swomi Ramanand Teerth Marathwada University, Nanded)

Principal: Dr. Vikas Limbajl Kadam | Ph. D. MA(MCJ), NET, PGDEMAFF]
Webesite:www sggs org inCell No.: 9325365666 E-mall: kdm. vksElgmall.com

Certificate of Completion

This is to certify that
DHUTADE SHITAL PRAKASH
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storyielling, ethics, and fieidwork, equipping the student with the
shkills and knowledge necessary for a carcer in ADVERTISING AND MEDIA MANAGEMENT.

Marlks Obtained
Question Paper: 34/40
Project Book: 23/30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for thelr ‘best
wishes' for what lies ahead

Course Loordinator princl pal

MR AMOL DEEPAKRAO DHULE DR VIKAS LIMBAJT KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)

Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA{MCJ), NET, PGDEMEFF]
Wabsile:www sgos. org inCell No.: 9325365888 E-mall: kdm vksGgmail. com

Certificate of Completion

Thisis to certify that
JOGDAND RAVI MOKINDRAO
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storyielling, ethics, and fieldwork, equipping the student with the
sidlls and knowledge necessary for 8 career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 33/40
Project Book: 22/30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for thelr "best
wishes' for what lies ahead.

Course Coordinator Principal

MR AMOL DEEPAKRAD DHULE DR VIKAS LIMBAJI KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Guvindighji College (B.].),
Malegaon Road, Nanded.

(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)

Principal: Dr. Vikas Limbajl Kadam [ Ph. D. MA[MCJ). NET. FGDEM&FF]
Wabsite www sggs org inCell No.: 9325365668 E-mail: kdm vks@@omail.com

Certificate of Completion

This Is to certify that
KAMBLE VISHAKHA DEORAO
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course coverad various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentels, visual storytelling, ethics, and feldwork, equipping the student with the
gkills and knowledge necessary for a career in ADVERTISING AND MEDLA MANAGEMENT.

Marks Obtained
Question Paper: 34 /40
Project Book: 24 /30
Seminar Topics: 3/5

We commend them on thelr accomplishment and extend congratulations to them for their ‘best
wishes' for what lies ahead.

Course Coordinator Principal

MR. AMOL DEEPAKRAO DHULE DR VIKAS LIMBA]l KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Gnvindsighii College (B.].),
Malegaon Road, Nanded.

(Affiliated to Swami RBamanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA(MCJ}, NET, PGDEMAFF]
Waebsite:www 5008 000 inCell No.: 8325365666 E-mall: kdm . viks@Rgmail.com

Certificate of Completion
This is to certify that
INGOLE AKASH PRABHAKAR

has successfully com pleted the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, ineluding

technical fundamentals, visual storytelling, ethics, and fieldwork, equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 35/40
Project Book: 23/30
Seminar Topics: 3/5

We commend them on their accomplishmentand extend congratulations to them for their "hest
wishes' for what lies ahead.

Course Loordinator Teincipal

MR AMOL DEEPAKRAO DHULE DR VIKAS LIMBAJI KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded

(¥ Scanned with OKEN Scanner
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanaend Teerth Marathwada University, Nanded)

Principal: Dr. Vikas Limbajl Kadam [ Ph. D. MA{MCJ), NET, PGDEMEFP]
Wabsite:www sggos org inCell No.: 93253656868 E-mall: kdm vks@igmail.com

Certificate of Completion

This is to certify that
RAYGHOL PORNIMA NAMDEYV
has successfully completed the
Certificate Course In ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling, ethics, and feldwork, equipping the student with the
wkills and knowledge necessary for a career in ADVERTISING AND MEDMA MANAGEMENT.

Marks Obtained
Question Paper: 33/40
Project Book: 23/30
Seminar Topics: 3/5

We cammend them on their accomplishment and extend congratulations to them for their "best
wishes” lor what lies ahead

Course woordinator Principal

MR AMOL DEEPAKRAQ DHULE DR VIKAS LIMBAJI KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.

(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limbajl Kadam [ Ph. D. MA(MCJ), NET, PGDEMAFP]
Website www sggs .org inCell No.: 5325385688 E-mall: kdm vks@omail.com

Certificate of Completion

This is to certify that
BHISE GUNRTNA AMRATRAO
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course coverod various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual smorytelling, ethics, and fisldwork, equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 34 /40
Project Book: 25 /30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for their "best
wishes for what lies ahead.

Course Coordinator Principal

MR AMOL DEEPAKRAQ DHULE DR. VIKAS LIMBA]I KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
(Affiliated te Swami Ramanand Teerth Marathwada University, Manded)

Principal: Dr. Vikas Limbaji Kadam | Ph. D. MA{MCJ), NET, PGDEMAFP]
Wabsits:www.sggs org.inCell No.: 8325385666 E-mail: kdm,vks@@amail.com

Certificate of Completion

: This is to certify that
SONKAMBLE DIPAK BHUJANG
has successfully completed the
Certificate Course In ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, vizual storytelling, ethics, and fleldwork, equipping the student with the
skillys and knowledge necessary for a career in ADVERTISING AND MEDIA MANACEMENT.

Marks Obtained
Question Paper: 33 /40
Project Book: 23 /30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for their “best
wishes® far what lics ahead.

Course Loordinator Principal

MR. AMOL DEEFPAKRAD DHULE DR VIKAS LIMBAJI KADAM

Shri Guru Govindsinghiji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA{MCJ), NET, PGDEM&FF]
Website:www sggs org inCell No.: 8325385668 E-mall: kdm.vksgliomail.com

Certificate of Completion

This is to certify that
JADHAV NIKHIL ASHOK
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspecis of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling, ethics, and fleldwork. equipping the student with the
skills and knowledpe necessary for a career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 35/40
Project Book: 23/30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for their ‘best
wishes' for what lies ahead.

Course Coordinator Principal

MR. AMOL DEEPAKRAC DHULE DR VIKAS LIMBAJI KADAM

shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.}.),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limbajl Kadam [ Ph. D. MAMCJ), NET, PGDEMAFF]
Wabsite:www sgns org inCell No.: 8325365868 E-mall: kdm vis@@omail. com

Certificate of Completion

) This is tocertify that
GOLHER SACHIN BABURAOD
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling. ethics, and ficldwork, equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMERNT.

Marks Obhtained
Question Paper: 34/40

Project Book: 23 /30 .
Seminar Topics: 3/5

We commend them on thelr accomplishment and extend congratulations to them for their "best
wishes for what lies ahead.

Course Coordinator Principal

MR AMOL DEEPAKRAD DHULE DR VIKAS LIMBAJI KADAM

Shri Guru Govindsinghjl College (B.].)
Malegaon Road, Nanded

(¥ Scanned with OKEN Scanner
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Shri Guru Govindsinghiji College (B.].),
Malegaon Road, Nanded.

(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA{MCJ), NET, PGDEME&FF]
Website:www $0gs org inCell No.: 2325365666 E-mail: kdm vksfigmail com

Certificate of Completion

This is ta certify that
HANUMANTE SATISH PRABHAKAR
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDHNA MANAGEMENT, including
technical fundamentals, visual storytelling, ethics, and fAeldwork, equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMENT.

Marls Obtained
Question Paper: 35/40
Project Book: 23 /30
Seminar Topics: 3/5

We commend them on thelr accomplishment and extend congratulations to them for their ‘best
withes' for what lies shead.

Course voordinater Principal

MR. AMOL DEEPAKRAO DHULE DR VTEAS LIMBA]I KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsnghii College (B.).),
Malegaon Road, Nanded.

(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA(MCJ}, NET, PGDEMAFP)
Websita:www sgos org inCell No.: 9325365668 E-maill: kdm vksffigmail.com

Certificate of Completion

This is to certify that

DESHMUKH VAISHNAVI GOVINDRAO
has successfully completed the

Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling, ethics, and fieldwork, equipping the student with the
skills and knowledge necessary for & career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 34 /40
Project Book: 25/30
Seminar Toples: 3/5

We cammend them on their accomplishment and extend congratulations to them for their "best
wishes' for what lies ahaad.

Course Coordinator Principal

MR. AMOL DEEPAKRAD DHULE DR. VIKAS LIMBAJI KADAM

Shri Guru Govindsinghjl College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghiji College (B.].),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Mardthwada University, Manded)
Prinecipal: Dr. Vikas Limbajl Kadam | Ph. D. MA{MC.J), NET, PGDEMEFP]
Wabsite www sogs org iInCell No.: 83253656666 E-mall: kdm . visf@igmal gom

Certificate of Completion

‘This Is to certify that
WAYWALE SAKSHI DEVIDAS
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course coversd various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storyteliing, ethics, and fleldwork, equipping the student with the
sieills and knowledge necessary lor a caresr in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper; 35/40

Project Bool: 25 /30
Seminar Topics: 3/5

We commend them on thelr accomplishment and extend congratulatons to them for their "best
wishes for what lies ahead.

Course Coordinatar Principal

MR AMOL DEEPAKRAC DHULE DR VIKAS LIMBAJT KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghiji College (B.].),
Malegaon Road, Nanded.

(Affiliated to Swami Ramanand Teerth Marathwada University, MNanded)

Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA(MCJ), NET, PGDEMAFP]
Websits:www . 8008.0rg.InCsell No.: §325365666 E-mall: kdm vke@@gmail.com

Certificate of cnmplétlnn

This is to certify that
BHISE MOT1 BHAGWAN
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual starytelling. ethics, and fieldwork. equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 33/40
Project Hook: 25/30
Seminar Tapics: 3/5

We commend them on their accomplishment and extend congratulations to them for their ‘best
wishes' for what lies ahead,

Course Coordinator Principal

MR AMOL DEEPAKRAD DHULE DR VIKAS LIMBAJI KADAM

Shri Guru Govindsinghji College (B.].}
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limba)i Kadam [ Ph. D. MA(MCJ), NET, PGDEMAFP]
wmwn Ho.: 83125365666 E-mall; kdm vks@@gmall gom

Certificate of Completion

This s to cartify that
BHUTALE VARSHA ARYABHANU
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course coverad various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling, ethics, and fieldwork, equipping the student with the
skills and knowledge necessary fora career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 34 /40

Project Book: 24 /30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for their "best
wishes' for what lies ahead.

Course voordinator Principal

MR. AMOL DEEPAKRAO DHULE DR VIKAS LIMBAJI KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)

Principal: Dr. Vikas Limba]i Kadam [ Ph. D. MAMCY), NET, PGDEMAFF]
Waebsite:www,sggs.org.inGell No.: 8325365666 E-mall: kdm vksf@gmail.com

Certificate of Completion

This is 1o certify that
SURYAWANSHI VIDHYA LAXMAN
has successfully completed the _
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course coversd various aspects of ADVERTISING AND MEDLA MANAGEMENT, including
technical fundamentals, visusl storytelling ethics, and firldwork, equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 33 /40
Project Book: 25 /30
Seminar Toplics: 3/5

We commend them on their accomplishment and extend congratulations to them for their "best
wishes" for what lies ahead,

Course Coordinator Principal

MR AMOL DEEPAKRAQ DHULE DRE. VIKAS LIMBA]T KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindinghji College (B.].),
Malegaon Road, Nanded.

[Affiliated to Swami Ramanand Tesrth Marathwada University, Nanded)

Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA[MC.J), NET, PGDEM&FF]
Webnils wwa 3005 org. inCell No.: 8325365668 E-mall: kdm vksflgmail com

Certificate of Completion

This is to certify that
RATHOD PUNDLIK INDAL
has successfully completed the
Certificate Course In ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including

technical fundamentals, visual storytelling, ethics, and fisldwork, equipping the student with the
skills and knowledge necessury for a carcer in ADVERTISING AND MEDIA MANAGEMENT.

Marlks Obtained
Question Paper: 33/40
Project Book: 23 /30
Seminar Topies: 3/5

We commend them on their accomplishment and extend congratulations to them for their ‘best
wishes” for what lles abeoad.

Course uoordinator Principal

MR AMOL DEEFAKRAD DHULE DR. VIKAS LIMBAJI KADAM

Shri Guru Govindsinghiji College [B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.

(Affilioted to Swami Ramanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA(MCJ), NET, PGDEMAFP]
W ebsila www.sggs org inGell No.: 93253656666 E-mall: kdm vks@@amail. com

Certificate of Completion

: This is to certify that
PATHAN DANISH FAIJULLA KHAN
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storyielling ethics, and fieldwork, equipping the student with the
skills and knowledge necessary for a caresr in ADVERTISING AND MEDLA MANAGEM ENT.

Marks Obtained
Question Paper: 34/40
Project Book: 24/30
Seminar Topics: 4/5

We commend them on their accomplishment and extend congratulations to them for their "best
wishes' for what lies ahead.

Course Courdinator Principal

MR. AMOL DEEFPAKRAD DHULE DR. VIKAS LIMBAJT KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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b I T

Shri Guru Guvindingh]i College (B.]).),

Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limbaji Kadam [ Pr. D. MA{MCJ), NET, PGDEMAFP]
Wsbaite: www 8008 org.InCaell No.: 8325385866 E-mail: kdm veeglarnpll com

Certificate of Completion

This Is to certify that
SAWATE BHARATRATNA DILIP
hias succossfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various nspects of ADVERTISING AND MEDLA MANAGEMENT, including
technical fundamentals, visual storytelling. ethics, and fieldwork, eguipping the student with the
skills and knowledge necessury for a career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 33/40
Project Book: 22 /30 :
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations ta them for their "best
wighes" for what lies ahead.

Course Coordinator Principal

MR AMOL DEEPAKRAO DHULE DR VIKAS LIMBA]I KADAM

Shri Guru Govindsinghjl College (B.].)
Malegaon Road, Nanded

(¥ Scanned with OKEN Scanner
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Marathwada University. Manded)

Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA{MCJ), NET, PGDEMS&FP]
Webaite:www.sggs.om.inCell No.: 9325365666 E-mall: kdm.vkeg@gmalil.com

Certificate of Completion

This iz to certify that
CHAVHAN MONIKA SUDHAKAR
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling, ethics, and fieldwork, equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMENT,

Marks Obtained
Question Paper: 33 /40

Project Book: 23 /30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for thelr ‘best
wishes for what lies ahead.

Course Coordinater Principal

MA. AMOL DEEPAKRAO DHULE DR. VIKAS LIMBAJT KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded

(¥ Scanned with OKEN Scanner
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA(MCJ), NET, PGDEMAFP]
Website:www.sgos.or. inCell No.: 8325365688 E-mail: kdm.vks@@omail.com

Certificate of Completion

This is to certify that
SURYA NITIN NAGORAO
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling. ethics, and Neldwork, equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Questdon Paper: 34 /40
Project Book: 25/30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for their "best
wishes for what lies ahead.

Course Loordinator Principal

MR AMOL DEEPAEKRAC DHULE DR. VIKAS LIMBAJ] KADAM

Shri Guru Govindsinghji College (B.}.)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)

Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA{MC.), NET, PGDEMAFF]
Wabsite www.3ggs.0rg inCell No.: 983253856686 E-mall: kdm . vksglgmall.com

Certificate of Completion

This I= to certify that
WAGHMARE SAINATH THARAJI
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling ethics, and fieldwork, equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 34/40
Project Book: 25/30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations 1o them for their best
wishes' for what lies ahead.

Course Coordinator Principal

MHR. AMOL DEEPAKRAD DHULE DR. VIKAS LIMBAJI KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
(Affiliated to Swami Ramanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA{MCJ), NET, PGDEMAFP]
Wabhsis:www. 5008 . org inCell Mo.: 83253656888 E-mall: kdm viksi@gmail com

Certificate of Completion

This is to certify that
JONDHALE GAJANAN VISHWANATH
has successfully completed the
Certificate Course In ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling, ethics, and fieldwork, equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMENT

Marks Obtained
Questdon Paper: 35/40
Project Book: 25/30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for their "hest
wishes' for what lies ahead:

Course Loordinator Principal

MR AMOL DEEPAKRAD DHULE DR, VIKAS LIMBA]JI KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded

(¥ Scanned with OKEN Scanner




Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.

(Affiliated to Swomi Ramanand Teerth Marathwada University, Nanded)
Principal: Dr. Vikas Limbajli Kadam | Ph. D. MA(MCJ), NET, PGDEMAFP]
Website: www . sgos org.inCell No.: 9325385668 E-mall: kdm vksfgmail.com

Certificate of Completion

This is to certify that
YADULWAD RAMAKANTA GANGARAM
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling ethics, and fleldwork, equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obained
Question Paper: 33,/40
Project Boolk: 23/30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for their "best
wishes’ for what lies ahead.

Course Coordinator Principal

MR AMOL DEEPAKRAO DHULE DR VIKAS LIMBAJ1 KADAM

Shri Guru Govindsinghji College [B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.

(Affiliated to Swami Ramanond Teerth Marathwada University, Manded)
Principal: Dr. Vikas Limbaji Kadam [ Ph. D, MAMCI), NET, PGDEMAFF]
Waebsite www sggs org inCell No.: 9325365666 E-mall: kdm vksfRgmall com

Certificate of Completion

This is to certify that
SURYAWANSHI SARIKA KERBA
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

‘The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling, ethics, and fAeldwork. equipping the student with the
skills and knowledge necessary for a career In ADVERTISING AND MEDIA MANAGEMENT.

Maris Obtained
Question Paper: 34/40
Project Book: 25/30
Seminar Topics: 3/5

We commend themn on their accomplishment and extend congratulations to them for their “best
wishes' for what lies ahead.

Course Coordinator ivncypal

MHE. AMDL. DEEPAKRAO DHULE DR. VIKAS LIMEBAJI KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.
{Affiliated to Swami Ramanand Teerth Marathwada University, Manded)

Principal: Dr. Vikas Limbaji Kadam [ Ph. D. MA(MCJ), NET, PGDEMS&FP]
Wabsite www sggs gig inCell No.: 8325365666 E-mall: kdm. vks@amail.com

Certificate of Completion

This is to certifly that
WAVDHANE MAROTI SUBHASH
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered various aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling, ethics, and fleldwork. equipping the stodent with the
skills and knowledge necessary for o career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 34 /40
Project Book: 23 /30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for their ‘best
wishes' for what lies ahead.

Course Coordinator Principal

MR AMOL DEEPAKRAO DHULE DR. VIKAS LIMBAJI KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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Shri Guru Govindsinghji College (B.].),
Malegaon Road, Nanded.

(Affiliated te Swami Ramanand Teerth Marathwada University, Nanded)

Principal: Dr. Vikas Limbaji Kadam [ Ph. 0. MA(MCJ), NET, PGDEMAFF)
Website:www sags org.inCell No.: 9325365666 E-mall: kdm viks@@amail. com

Certificate of Completion

This is to certify that
DOKHALE SUNIL RAJARAM
has successfully completed the
Certificate Course in ADVERTISING AND MEDIA MANAGEMENT

The course covered varlous aspects of ADVERTISING AND MEDIA MANAGEMENT, including
technical fundamentals, visual storytelling, ethics, and fieldwork, equipping the student with the
skills and knowledge necessary for a career in ADVERTISING AND MEDIA MANAGEMENT.

Marks Obtained
Question Paper: 35,/40
Project Book: 23 /30
Seminar Topics: 3/5

We commend them on their accomplishment and extend congratulations to them for their ‘best
wishes' for what lies ahead.

Course Coordinator Principal

MR AMOL DEEPAKRAOC DHULE DR VIKAS LIMBAJI KADAM

Shri Guru Govindsinghji College (B.].)
Malegaon Road, Nanded
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